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Hello Muses and Brand Builders, 

Welcome to my first mini e-book, Crucial Components for an 

Effective Website. In this short e-book, you will learn why a 

website is so important in the development of a polished 

professional brand. Unlike many of the resources available on the 

internet, I won’t just provide the “why,” I will also provide the 

“how.” I am a firm believer that we are all capable of building 

brilliant brands with the proper guidance and right amount of 

commitment and hard work. I am familiar with the difficulty of 

building a brand without any idea of where to start. I am aware 

of the challenges and time constraints that many of us face while 

in school and trying to start our careers. I also know the benefits 

of having a strong personal brand that attracts employers and 

multiple opportunities. I wrote this book for that very purpose. In 

the hopes that someone who reads it might benefit and be one 

step ahead in creating the career that they dream of. I have 

done countless hours of research to save you time and energy 

and hope that you will feel empowered to take control of your 

personal brand. Here is to your success! 

With Love, 

Emmelie De La Cruz 

Chief Empowerment Official (CEO) 
The Branding Muse, LLC 

LETTER FROM EMM: 
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A website is the hub of your personal brand online. In an era 

where the Internet is the go-to tool for researching products, 

businesses and people, your website is the first impression that 

many will get before they are able to interact with you in 

person. It is the perfect place to share what makes you different 

from your peers and provide reasons and evidence of why you 

are the right choice for a particular position or opportunity.  

INTRODUCTION: 
Benefits of a Personal Website 
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By populating your pages with information that brands you as an 

expert, your website becomes your best salesman, marketing 

your skill set, knowledge and services passively while you take 

class, work and even sleep. A website speaks volumes about your 

talents and interests and allows for your visitors to learn about you 

at their own pace and at a time that is convenient for them.  

Your digital presence is not complete without a website. Because 

of time and energy, many businesses and other brands try to 

substitute their website with a Facebook page or some other form 

of social media. However, a website is an entity that you own and 

have jurisdiction over. In order to be found, you must be 

searchable. A personal website not only provides search engine 

optimization but, it also increases the chances that you will be 

found when your name is searched online. Recruiters and 

employers immediately search a candidate’s name when 

considering an application in search of information that will help 

to narrow down their pool. Why not impress them by having a 

positive and well-presented online presence? 

CRUCIAL COMPONENTS OF AN EFFECTIVE PERSONAL WEBSITE 
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PART 1: 
7 Website Essentials that are 
Overlooked 
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Do you have a welcome message that is clear and concise? You need 

to put yourself in your visitor's shoes. Can you clearly identify what it is 

that you offer by a quick glance at the homepage? If your visitors are 

confused, it is likely that they will not be wasting time trying to find out 

who you are and what you do. If their needs cannot be met quickly, 

they will not be returning. Make sure that your welcome message, 

header and the titles of your pages clearly describe what the content 

of the site and pages are. 

CRUCIAL COMPONENTS OF AN EFFECTIVE PERSONAL WEBSITE 

It takes a website visitor a 
few seconds to evaluate 
your website, your 
services and your brand.  
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Welcome Message 



Musing 
Moment:  
Ask yourself if your 
header, website name 
and welcome message 
quickly communicate 
who you are, what you 
do and what you offer. 

Catchy creative names are 

fine, but they should be 

reflective of your personal 

brand and the message that 

you want to deliver. For 

example, when I was first 

developing my brand, I had 

chosen the name The Content 

Muse, because I would be 

providing useful content to 

college students and young 

professionals who were looking 

to develop or improve their 

personal brands. What I failed 

to realize however, was that the 

name was confusing and did 

not speak to what I really did 

which was Branding. I had to 

take a step back and look at 

the big picture to realize that 

the name was not accurately 

descriptive of what my mission 

and work was. 
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Personal Domain 

About Page 

A domain name is the first key to determining whether a site is 

legitimate or not. The Internet allows for the creation of many spam 

pages, and inaccurate, illegitimate information is freely flowing 

throughout the web. Websites with your full name in the domain 

generally ranks first when someone searches for you. Have you 

registered your domain name? Professional websites do not 

have .wordpress or .weebly attached to the end of it.  It should be 

your name and end in .com. Anything else in unprofessional and 

unpolished and reflects poorly on your brand. 

Your About Page is an important asset to your website because it 

introduces us to YOU. This is an often neglected yet critical piece of 

your brand because it tells your readers about your strengths, 

experiences and aspirations.  Your About page should connect you 

to others and help to accomplish your goal. Consider who your 

audience is and what information they need to know about you. 

The About page should tell a story and the way you craft and 

present, depends entirely on what you want to achieve with your 

site. 
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Your About Me page should 
contain the following: 
1.  A professional bio 

•  Name and profession 
•  Specialty, niche, or area 

of focus 
•  Experience and 

Credentials 
•  Education  
•  Notable Achievements 
•  Location 

2.  Additional Skills and Personality 
Trait 

3.  Headshot 
4.  About the Site and what it 

contains 
5.  Contact Information 
6.  Resume is optional but highly 

encouraged 

CRUCIAL COMPONENTS OF AN EFFECTIVE PERSONAL WEBSITE 
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Contact Page 
A contact page is one of-- if not the most-- important page within 

your entire website. Many people wrongfully assume that because 

they have their contact information available on other parts of their 

website, they do not need to have a contact page. This is false. A 

contact page takes your visitor into consideration by making it 

simple to find your contact information. You should include your 

name, title, phone, email, social media channels and any other 

ways that they may learn more about you and connect with you.  

By including a contact 
page, you remove the 
guesswork of someone 
trying to figure out how to 
contact you and allow 
them to have a better 
experience on your site. 
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Portfolio 
A portfolio is a collection of work samples that you use to showcase 

you talents and skills to employers or potential partners and clients. 

Portfolio pieces include but are not limited to: writing samples, 

design work, presentations, programs you have implemented or 

videos you have produced. By having your portfolio available 

online, you do not have to limit yourself to what can be viewed on 

paper and allows you to expand beyond the conventional format 

of a portfolio. Your portfolio can be an embedded PDF using sites 

such as Scribd, Docstoc and Slideshare; it can be in the form of a 

gallery or a list of links. You decide what works for your audience and 

industry. 
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Call to Action 
Instructions make things run more smoothly don’t you think? In order 

to get your audience members to contact you, buy your product, or 

sign up for your newsletter, you need to ask them to do so and give 

them clear instructions on how to go about performing the action. A 

call to action is not only limited to those selling something, it can also 

be used to encourage your site visitors to email you, connect with 

you on social media or leave a comment on a blog post.  

On TheBrandingMuse.com, you will see that the site is populated 

with calls to action on every page to help guide each visitor to 

actions that we want them to take by using graphics, buttons or 

forms. 

Bonus: By 
having calls 
to action, 
you are also 
able to more 
accurately 
measure the 
success of 
your site 
through 
analytics. 
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Site Map 

Bonus: Blog 

By adding a site map to your website, it not only makes it easier for 

the visitor to find information they are looking for, it also allows 

search engines to find all the information contained in your site. 

This increases your search engine optimization and makes your 

site---and therefore your business-- searchable.  

Tip: Be sure that your pages have descriptive names that identify 

the information within each page, but also be sure that those titles 

include keywords that are relevant to your topic and site. (more 

on this in the next section) 

Blogs are one of the most powerful tools to establish your personal 

brand. Thought leadership is highly valued in the professional space 

and by showcasing your expertise, you differentiate yourself from 

your peers. Companies want employees that can add value and 

contribute a unique perspective to a problem or situation. By 

blogging, you can showcase your research, writing and critical 

thinking skills. Blogging develops your unique writing style as you 

begin to reveal more of yourself, your interests and talents. By writing 

on topics that relate to your craft, you position yourself as a thought 

leader and expert in your field. 



What is SEO? SEO is an acronym for Search Engine Optimization, the 

process of improving the visibility of your website on search engine 

results. This simply means that your webpage is more likely to come 

up on search engine results easier and earlier than other websites. 

When you search something, how likely are you to click through 10 

pages? Not many of us click past the first few pages of search results 

and SEO is a way to ensure your site appears closer and closer to the 

top of the results.   
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Optimizing your Site (SEO) 



Want to put your best foot forward in SEO, but don’t have the 
knowledge? Here are some tips to keep in mind: 

  1. Don’t overwhelm your pages with graphics 

Take a good hard look at your website. Any text that is in a 

graphic or flash animation will not be read by the search engines. 

Is your logo graphic the only place the name of your company 

appears? Then you are virtually invisible.  For the graphics that 

you do have, be sure to include the alternative text and captions 

describing what the photo is and have image names for each.  
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      2. Find your keywords 

Effective keywords can direct a large amount of traffic to your 

site without you having to do any promotion or marketing. 

Choosing the right keywords however, is not that easy and takes 

constant monitoring and updating to get right. Tools such as 

Google Adwords and Google Insights for Search can help you 

test the effectiveness of your list and find the terms that people 

are searching most.  

Create a list of 15 – 30 search terms that will be used throughout 

your website. It is best to use three to four keywords per page. 

CRUCIAL COMPONENTS OF AN EFFECTIVE PERSONAL WEBSITE 
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    3. Create Content 

Seems simple enough, but a stagnant search page is not 

appealing for search engines. Add articles, press releases, 

information about your products and updates on services to 

increase the amount of relevant content on your site. Search 

engines like pages, especially homepages, that are updated 

frequently and that have more text because they are considered 

more beneficial to the reader. 

Musing Moment:  
Think like your audience 
members. Anticipate the 
words and phrases they are 
searching online and use those 
terms to begin crafting your list 
of keywords.  

Make your writing flow and seem like normal language. It takes 

much practice and effort to learn how to integrate keywords into 

your writing in a way that makes sense.  Keywords should be 

inserted in titles, site headings, meta tags and links. Don’t forget that 

your website has many places you can use to optimize it for search 

engines. 

These easy steps will have you on your way to a more searchable 

webpage. The more people that find you, the more traffic you will 

have and connections you will gain.      



PART 3: 
Different Kinds of Websites 
for Branding 
A personal website is the main component of your online brand 

presence. It is the domain that houses brand "You" and can be a 

great tool to attract employers or potential clients for business. 

There are various ways to present yourself online and you must 

consider what is best for your industry, skill set and personal goals.  

Below is an overview describing the different kinds of website 

resources available for various experience levels. 

19 



Beginner 

Introductory sites or virtual business cards are for those just getting 

started on their personal brand. This kind of site is usually a simple 

landing page that has a brief description about yourself, contact 

information and links to all your social profiles. This is a very 

straightforward way to present information and begin making yourself 

searchable online. 

Tools: About.Me, Wix, Dooid.me and Flavors.me 

Experienced 

A website that is also able to host a blog is important to begin 

branding yourself as a thought leader. By writing about topics that 

interests you and your audience (whether an employer or potential 

contact) you can drive traffic to your site and begin branding yourself 

as an expert in your field. 

Tools: Wordpress.com, Blogger and BrandYourself 

Professional 

Sites that contain multiple pages allow for more detailed information 

and the ability to host a digital portfolio, blog and more. By creating a 

site that is uniquely your own and free from the restrictions of 

templates, you are able to craft your website to be fully aligned with 

your brand. These websites take time to create and may require hiring 

outside help. 

Tools: Wordpress.org, Weebly, Dreamweaver, CSS & HTML knowledge 
20 
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VISUAL 

Sign-up for a 
FREE 20 
minute 
consultation 
and learn 
about our 
web design 
services.  

This ebook is just a brief guide to assist you in 
developing and improving your personal 
brand and website. Previously, you had to be 
a HTML master to develop a site, now you 
have multiple tools and resources online to 
get started. Many website platforms are easy 
to use and cost effective so take advantage. 

If you are pressed for time or would prefer for 
a professional create your site for you, 
consider The Branding Muse. It’s a great 
alternative to expensive web designers and 
allows you to be able to control and edit your 
site as you please on the web platform of 
your choice. 

CRUCIAL COMPONENTS OF AN EFFECTIVE PERSONAL WEBSITE 
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Here are free sites I like for creating a website or 
hosting an e-portfolio: 

• WordPress 
• Behance 
• FolioHD 
• Wix 
• Carbonmade 
• WorkSimple 
• Flavors.me 
• BrandYourself 
• About.me 
• Blogger 



If you’re interested in 
receiving feedback on your 
current website or getting 
started with your online 
brand, register for a free 
session to identify your 
needs. 

Sign-Up for a FREE 
Consultation 

http://bit.ly/freebmsession 
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